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*You should be able to 2X your conversion efforts now
that we have Al”

"Just mass-produce with Al and tweak when needed.”

“I'm sure you have more free time now that Al does half
your job."

If you're a marketer, you've been on the receiving end of these directives
from your bosses, colleagues, or managers.

But how do you break it to them that this is painfully far from the truth?

Chances are you can't (unless you're documenting all your work as you go
and creating videos to show how much human intervention you need).

That's why we built Jasper—so you can deliver on these statements (with
some caveats, of course), instead of proving they're broken.

In this master guide, we explain how to use Jasper for content, demand
generation and email marketing, paid ads and social media, and PR
and communications.

In each section, we discuss Jasper's features and ready-to-use prompts
and explain how you can use your own content repository to create
personalized campaigns.

Let's digin.
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First things first: set up
your brand voice

Your brand voice is like your company's fingerprint—unique, identifiable,
and (ideally] memorable When you set it up effectively, you drive results on
each channel you target. This means boosting organic reach on LinkedIn,
driving conversion rates on your product landing pages, and enhancing
open rates in your email newsletters.

Let's look at how you can set it up in Jasper.

o Hithere Amall Here's that summary of form
submissions you had asked for.

Al isn't next, it's now. Harness it with Jasper to
transform your creative capability, better connect

with vour customers. and secure vour compe

s Awesome! Can you create some images
" for me to use alongside this content?

© Sure! What do you think of these:
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Voice

You can use the Voice feature to train Jasper to sound like different departments
in your marketing team.

Here's what that means for different teams:

Department Jasper's Voice Feature

Content Marketing Tailor blog posts and ebooks to match the brand's voice to ensure
consistency across all written content.

Social Media Adapt tone for different platforms (e.g., professional on LinkedIn, casual on
Instagram) to increase engagement and authenticity.

Email Marketing Create emails that serve different intents (informational, transactional,
commercial) while sounding cohesive.

PR & Communications Write press releases and public statements that reflect both your brand's
stance and tone of voice.

Executive Leadership Create thought leadership content and company announcements in a
unified voice that resonates with employees and stakeholders.

To configure your tone, navigate to the

left panel and choose between text, a O Jasper Tom Newton
file, or a URL to add a new voice to your Selthiesn- Deledls
Jasper account.
@ Chat S
Note: Jasper doesn't need any rules or ft

Knowledge Base
examples, it just needs an existing asset to

. Timothy Young
analyze tone of voice.

&2 Brand Voice ~
Owala
Style Guide
Voice Samyutha Reddy
Jasper Brand Voice DEFAULT
89 Spaces v

Meghan Keaney Anderson

Jasper - LinkedIn
Krista

KD

Jasper Company W... | Krista Doyle (i)
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Knowledge Base

Knowledge Base helps Jasper understand your brand, industry, product line, or
company so you can reference it while creating content. Add your brand
guidelines, industry-specific jargon, and key product features here.

O Jasper Knowledge Base
Upload information you want Jasper to reference in your outputs.
Q Search
o (G ]

B9 Knowledge Base

Name

@ Chris Kiertz LinkedIn Posts (O

&2 Brand Voice A
Style Guide = The Spotlight Episode 1 Transcript (D
Voice
[ Lisa Mirpuri - Resume March 24'pdf
29/ Spaces . [ 2024 Keyword Targets - Al.pdf O
[ Writing Brief Template.docx @
o Krista & Team Members | Jasper Help Center (O
Jasper Company W...

Style Guide

The style guide is where you get
granular with your brand voice. You set
rules such as “"don't use the Oxford
comma" or “use contractions in body
text." This helps multiple marketing
teams stay on the same page and
check their content in Jasper, instead of
having to memorize rule lists.

Note: Only the account admin can set rules,
but everyone using Jasper across the
organization can access them.
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Added by Added on
CK Chris K. aday ago
CK Chris K. 7 days ago
TY TimY. Jul 11,2024
KD Krista D. May 12,2024
KD Krista D. May 12,2024
MB Miranda B. May 10, 2024
© Jasper
(3 Chat
Knowledge Base
& Brand Voice ~
Style Guide
Voice
8% Spaces v
KD Krista 2%

Jasper Company W...

@ Jasper Community
+ Add knowledge

Tags

Content Marketing ~ +1
Content Marketing ~ +1

Product Information

-

Style Guide

Style Guide allows you to set rules for your organization's term usage, grammar and punctuation

Grammar & Punctuation  Rules

General

@) Prefer active voice.
( Remove semicolons.

J Replace exclamation points with periods.

[ ] ‘ Use v Oxford (serial) commas before the last items in a series.

@ Use | 1 Vv | space(s) after a period.

@ Use contractions where possible.

Standardize to region. ‘ English (US) v



Generative Al for content
and SEO marketers

Content marketers are juggling a lot right now—slashed budgets,
freelancer and consultant churn, and constantly evolving content
operations.

On top of it, they're drowning in fresh loads of requests from every
department and shiny new KPls.

If you're in this spot, use Jasper for:

Thorough research Creating first drafts

Editing Al content Optimizing content
for search
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Collaborative and cross-referenced researching

Use Jasper Chat to create a research plan and then fill it with relevant details.
Whether you're creating blog outlines or search intent pathways, here's how to
use Jasper Chat:

1. Navigate to Jasper Chat from the left-hand panel and ask a question or give it
a task.
2. Say you're gathering topic ideas for a recent blog based on a marketing

report. You want to determine what would be relevant for your audience.

Here's a prompt you can use to ask Chat to generate ideas:

@ Content Strategy Blog Ideas Untitled Docum

G2 Jasper Brand Voice File N
<> Prompt £
¢ p Create

> O Jasper

b d
Act as a content strategist. After Remi
. . Based on recent content trends and consumer

reviewing the attached report on Q behavior in 2024, here are 10 high-quality blog post

Cha
recent content trends and consumer ' ideas to attract a wide readership:

i i i g i 1. The Rise of Ethical and Sustainable Products:
behavior in the industry, develop a list T f land S 1
Favorites .
of 10 high-quality blog post ideas to How Brands are Adapting
t t ol d hi =3 2. Al-Driven Personalization: Transforming

It (et el =Ele s Einllor Custom Customer Experiences in 2024

3. Meta-Commerce Revolution: The Future of

. . & . .
Jasper will create a list for you to SCEj Online Shopping
4. Health and Wellness Tends: What Consumers
choose from.

are Prioritizing in 2

1~ Nunniahomnal Quinnnna. lndacvatimea Malina Ak

Reply to Jasper

O Knowledge
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Say you're running an SEO campaign or optimizing your existing blog to show up
in search. Here's how you can use Jasper Chat for researching keywords:

ﬁ Prompt

Act as an SEO specialist and generate a list of highly relevant keywords and search
terms to optimize a blog post about [topic] for search engine optimization.

You can insert these prompts directly into your document. Then, add keywords
from SEQO tools such as SEOSurfer or Ahrefs to Jasper's outline.

@ Content Strategy Blog Ideas Sustainable Brands ©
/ @2 Jasper Brand Voice File S Normal text B I U = ic (;9 2] G2 Jasper Brand Voice @ Style guide  Tools v
create
2 Based on recent content trends and consumer Topic: The Rise of Ethical and Sustainable Products: How Brands are Adapting
o N . £ %
e behavior in 2024, here are 10 high-quality blog post
ideas to attract a wide readership:
=) 1. The Rise of Ethical and Sustainable Products: SEO Keywords and Search Terms for "The Rise of Ethical and Sustainable Products"
Chat
How Brands are Adapting 1. Ethical Products
She 2. Al-Driven Personalization: Transforming .
s Customer Experiences in 2024 2. Sustainable Products
& 3. Meta-Commerce Revolution: The Future of 3. Eco-Friendly Brands
3::::"1 Online Shopping 4. Ethical Consumerism
., 4. Health and Wellness Trends: What Consumers 5. Sustainable Fashion
] are Prioritizing in 2024
SEO X i . 6. Green Products
5. Omnichannel Success: Integrating Online and
Offline Shopping E> ¥ 2nces 7. Environmentally Friendly Products
6 The Imnortance of Rrandina and Persanalitv in 8. Sustainable Shopping
Reply to Jasper 9. Ethical Manufacturing

[ Knowledge ch
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Outlines to drafts: drafting
compelling content

Select a marketing asset from the ‘Categories'

list and let Jasper take the lead.

If you want to create blog posts, click on the
blog template and Jasper will ask you for the
topic and target audience. Be thorough with
these details so your outputs are more
focused.

Y- Add more information —

Topic Clarity
Can you provide a clear and specific topic for your blog
post?

Audience Insight

What are the key characteristics and interests of your target
audience?

Custom information
What information would you like to include?

Knowledge

What knowledge would you like to add?

Generate now

O The Al-Forward Marketer's Guide to Jasper
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Create

%

Remix
~2  Popular templates
Chat
E Blog Post
'ﬁi_’ Engaging long-form content aimed at providing value,
Pl driving traffic, and enhancing SEQ
)]
M

Custom
4 Opinion Piece

An expressive piece where the author presents a
personal stance on a topic

> Categories All templates
Advertising (7) Audio & Video (6)
Blog (5) Email (10)
PR {5) Product (5)
Sales (3) Social Media (12)
Tools n Website (4)

When you're ready, Jasper will ask you to create
an outline. If you don't have one, ask Jasper to
build one for you. You can also include custom
information such as keywords, desired calls to
action, or word count.



Refining your Al content

Here's how you can use Jasper for developmental and copy edits:

Highlight any phrase or section in your draft, and Jasper will offer options to improve writing,
change tone, repurpose content, or translate it.

You can also give it more nuanced commands such as “Make this succinct without using
contractions” or *“Make this more formal sounding without using corporate speak."

File © Normaltext ~ B T U = &= & B o Descript  [F Style guide Tools v
SHUUIU BEXPIUTE UHS TONIT U pUUCHSLTNY WILH J KEETN BYE dilU d Lledl sudleyy. vwiiewer youre iwusiny
to reinforce your brand with employees or entice a select group of aficionados, the private podcast
can be the platform through which to deliver your most captivating and intrinsic content.

Marketing Trends for 2024: A Foresight into the Digital
Marketplace

The landscape of digital marketing is perpetually evolving, driven by technology and consumer
behavior shifts. For 2024, several key trends are poised to shape the way brands engage with their
Make this more formal sounding without using corporate SR conitane e Su ks donie)
speaH ar experiences at scale. Voice search
Upsinrnsusvns srnn g anpreesuss e nepueanesae el Speakers and voice-activated devices
become ubiquitous, necessitating content that is optimized for conversational queries. Furthermore,
visual search technology will transform the shopping experience, with platforms integrating
advanced image recognition capabilities to facilitate product discovery. Sustainability and ethical
marketing will no longer be optional, as consumers increasingly prioritize brands that demonstrate
commitment to environmental and social responsibility. Lastly, the integration of augmented reality
(AR) in marketing campaigns is expected to rise, offering immersive experiences that enhance
customer enoacement and nroduct visualization. Marketers in 2024 must adant to these trends.

@ The Al-Forward Marketer's Guide to Jasper
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Optimizing content for search

Search engine algorithms are ever-evolving and you need to constantly update
your processes to match.

Here's how you can use Jasper to help:

Navigate to the ‘Remix’ tab from your Jasper Dashboard. Add content under the
‘Give Jasper what to do' tab and write instructions. For example, you could
prompt it to “find three places to add relevant statistics to the piece.”

Jasper will suggest three sections where statistics would help and also include
relevant data points.

@

Ve

Create

2%

Remix

SEO

Remix Marketing Trends ©

Give Jasper content to Remix Fle
[ T Text J [ B Upload file ]
T e
Paste URL

{ https://www.semrush.com/blog/marketing-trends/ ]

Tell Jasper what to do with this content

Find 3 places in this article to add relevant statistics

Ok e SR AR LA AR AL

Generate
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i
T

@2 Jasper Brand Voice @ Style guide  Tools v

e What Are Marketing Trends & Why Are They Important?

Marketing trends are shifts within the marketing industry that become popular because
they’re effective, innovative, and responsive to changing consumer behaviors and
market conditions. According to Gartner, over 75% businesses that are trend-aware
experienced growth in their respective industries.

1. Marketers Will Fine-Tune Their Application of Al Tools

Marketers are increasingly seeing artificial intelligence (Al) tools as assistants to help
them do their day-to-day tasks better and faster. A PwC survey shows that 77% of CEOs
believe that Al and automation will increase vulnerability and disruption to the way they
do business.

3. More Businesses Will Invest in Nano- or Micro-Influencer Marketing

More brands are likely to collaborate with nano- and micro-influencers in the near future
(as opposed to working with celebrities or high-profile social media creators). Accordin
to a report by Influencer Marketing Hub, campaigns featuring micro-influencers are 6.7

times more efficient per engagement than influencers with larger followings

1



Generative Al for
demand generation
and email marketing

Demand generation exists in the tiny space between awareness of a
problem and the decision to act on it. This space can be as tiny (and
fleeting) as an impulse or as drawn-out as a marathon.

That's why demand-gen marketers are stretched thin trying to persuade
both extremes on this spectrum.

Here's how Jasper can help:

i Create an email strategy brief to create a single
v'J]  source of truth for your emailing efforts

CI] Optimize and iterate on subject lines

@ The Al-Forward Marketer's Guide to Jasper 12



Creating email marketing strategies

To create an email marketing strategy, navigate to Jasper Chat.

Here's a prompt you can use within Chat:

ﬁ Prompt

Reference our URL, and generate a strategic brief for an email drip sequence to
target awareness, consideration, and decision for the personas attached. Clearly
state the objective and target personas.

You can use the megaphone icon to add documents such as buyer personas from
your Knowledge Base and apply a style guide.

Finally, enhance your prompt with the sparkle icon. You can always cut down the

sections you don't need, but an enhanced prompt covers details you might have
missed.

Click on the purple button to generate your outline. Then, move from Chat to Create.

@ Email Drip Strategy Brief Email Strategy ©
2

@2 Jasper Brand Voice File S Normal text B

Ic
fii
T

@2 Jasper Brand Voice @ Style guide  Tools v

Target Personas:
Strategic brief © N &
x actively considering Jasper, and finally to making a

- 1. Marketing Managers at Mid-Sized Enterprises: Focused on scaling content
decision to integrate Jasper into their marketing ) 2 5o
production efficiently.

Q strategy. Each email builds on the previous one, . o . . .
o providing valuable insights and clear, actionable steps to 2. CM(?S at Large Corporations: Seeking innovative and cutting-edge marketing
guide recipients through the buyer’s journey. solutions.

w 3. Content Creators and Social Media Managers: Aiming to enhance creative output

Favorites . .
and streamline content generation.

o The strategic brief for the email drip sequence has

C;::;m been created. Is there anything else you need help T
with?
@ Stage 1: Awareness

SEO Sources

Email 1: Introduction to Jasper

www.jasper.ai o Key Message: Discover how Jasper can transform your marketing strategy with Al

Reply to Jasper ¢ Content: Brief introduction to Jasper, its Al capabilities, and the value it brings to
marketing teams.

Dk ccoy o Call-to-Action (CTA): Learn More About Jasper

O The Al-Forward Marketer's Guide to Jasper 13



In the ‘What do you want to create bar, write “[X] part, email drip sequence.”

Click ‘Create’ and Jasper will prompt you to answer a few key questions.

Question 1

What is the goal of your
email campaign?

You can input details from your
own KPIs or add the information
generated by Jasper Chat.

Create

@

% Email Drip

Create

5 part email drip sequence

%
Hemix @2 Jasper Brand Voice Language: English (American)
Eht ) Target audience A
ﬁ? Who is the target audience for this email sequence?
Favorites
o J
M
Custom Press rn |to add a tag 0/10
New cu s, E shoppers,
@ Business professionals
SEO
@
" Sequence goal v
| 7 Key messages v |

Question 2

Who's the target audience?

Input details about the persona
you're targeting with the
campaign and get as granular as
possible.

Question 3

Custom information

This can be A/B tested CTAs,
keywords, or expert quotes.

Finally, click on ‘Generate Now!

Email Strategy

o (0w ](o]

@ Style guide  Tools v

File S Normal text B 7T U = 12 & B3

@2 Jasper Brand Voice

e P P B B P

action.

Decision Stage:
Key Messages:
¢ Reiterate Jasper's security and privacy guarantees, stressing the platform's strong ethical
standards.

¢ Provide insights into Jasper's seamless integration capabilities with existing tech stacks.

o Offer detailed information on the platform's robust analytics and insights features to support
high-performing marketing strategies.

Call-to-Action:

¢ Motivate recipients to sign up for a comprehensive onboarding session to implement
Jasper's Al tools effectively in their marketing operations.

By guiding each persona through these stages with tailored messages, we aim to build trust,
demonstrate value, and ultimately convert interest into long-term engagement with Jasper's Al

Jasper will create a strategic drip sequence that serves both your audience and

your objectives.

You can further prompt Jasper to verticalize this email sequence specifically for

an industry, for example, retail.

O The Al-Forward Marketer's Guide to Jasper
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Optimizing your email subject lines

Subject lines are the topic of a lot of conversations—and rightfully so. They're the
first things your prospects look at and the key decision factor in whether they
open your carefully crafted emails.

With your drip sequence ready, you can start mulling over the best subject lines.
Here are three ways Jasper helps:
« Ask Jasper to list out five challenges your target readers might be facing and
weave those into your subject lines.

« Ask Jasper to tweak subject lines from your swipe file to your brand voice.
« Ask Jasper to generate different versions of your favorite subject line.

é} Prompt @ Subject lines

Based on the email
above, generate a list of
five more email subject
lines that would
convince a persona in
the awareness stage to
open and engage with
the email.

Additional Email Subject Lines for Stage 1: Awareness

"Ready to Revolutionize Your Marketing Strategy?"
"Meet Jasper: Your Al-Powered Marketing Assistant!"

1.

2

3. "Transform Your Marketing with Jasper's Cutting-Edge Al"

4. "Discover the Power of Al in Marketing: Jasper Leading the Way"
5

. "Unlock Marketing Excellence with Jasper's Al Solutions”

Turning slide decks into video scripts

You'll often need to convey the same message—feature releases, new offers, and
policy changes—to vastly different audiences. Jasper can help you convert core
content from one format to another.

O The Al-Forward Marketer's Guide to Jasper 15



Say you want to turn a slide deck for a board meeting into a video script for a
webinar. Here's how to do it:

Use this prompt in Jasper Chat:

ﬁ AT 2 After prompting Jasper, follow these four quick steps:
Based on the full slide 1. Click on the megaphone to call upon Voices or your
deck attached, create a Knowledge Base.

three-minute educational

video script for 2. Select the slide deck in the knowledge base section,
prospective Jasper and add your demand-gen-specific voice.
customers and demand

generation. Include time 3. To enhance your prompt, click on the icon with two
stamps. sparkles. Jasper populates your prompt with details

about your ICP and your desired goals.
Identify gaps or questions

my target audience 4. Click on the purple icon to generate your script, and
would have and explain use the double arrows to paste it into the main
how Jasper is the solution editing space.

to those questions.

@ [00:11 - 00:30) The Evolution of Business and Al's Role

1 “Let's start with a qu

b II'

[00:31 - 00:50] Rethinking Team Structure with Al

O The Al-Forward Marketer's Guide to Jasper
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Generative Al for paid
ads and social media

Social media is one of the most misunderstood—and underrated—
marketing roles. Paid advertising is right next to it.

The challenge: Stakeholders mistake social media to be the practice of
posting update after update on different channels. And with generative Al
in the mix, they feel it should be faster than ever.

While prompting generative Al to “create a campaign calendar for June" is
going to yield very little usable content, there's a way to do it right.

Use Jasper to help you create a campaign that:

« Features a memorable tone of voice

« Factors in algorithm updates

« Engages your readers through a one-two punch of ads and
social media

VIOHN'NBS‘MH . AT [B) LINKSOUARES /

(] sentinelON9

Defending Your Digital Fort |
The Importance of Strong
Authentication in Preventing
Cyber Attacks

' not time for battle, itstime for balancel
12023,

fightfor thar organizations and teams, but there's a batter way - and KJ Kusch
gl itin
#8412 at UNLEASH Am Aorl 26-27 in Las Vogas!

#HR #DigtalAdoption #UNLEASHAmerica

walk i

Power-up HR impact: ™

‘TO TACKLE

YOUR FIRST 90
DAYS AS A NEW
GC

P

5 privacy trends for2023 S
The Worldyide Le Taen (from a privacy startup CEO) i
S0 Cloud BEn i A= i
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Creating a content calendar

Click on ‘Create content' in the top left corner, and open a new document.
Navigate to Jasper Chat to brainstorm, spar, or co-create with generative Al.

Let's say you want to create social media content for April based on your existing
blog posts. Use the megaphone icon to pull up the list of blogs from your
Knowledge Base.

Note: Make sure to call upon the specific knowledge asset you want Jasper to

use.

Here's a prompt you can use to ask Jasper to create a calendar.

ﬁ Prompt

Based on the Jasper blog, create a full
content calendar for my April social
media content.

@

7

Create

%

Remix

=

Chat

DA

Favorites
)
mm
Custom

@

SEO

August Social Media Calendar

G2 Jasper Brand Voice

Content calendar © N
Week 1

August 1:

* Post Type: Educational
¢ Content: "Discover how to build an effective Al
marketing strategy with tools and tips from Jasper's

in-house marketing team. [Link to blog]"

August 2:

¢ Post Type: Engagement
¢ Content: "What Al marketing tools have you found
most helpful? Share

: "
. 3xperiences below!

Reply to Jasper

Pro tip: Use the sparkles icon to enhance
your prompt. By doing this Jasper fills out
any gaps you might have missed in your
original prompt.

Use the double arrow to paste your output
into the editing space.

Social Calendar ©

File S Normal text B I

Ic
1
T

® Jasper Brand Voice @ Style guide  Tools v

August Social Media Content Calendar
Week 1
August 1:

¢ Post Type: Educational

¢ Content: "Discover how to build an effective Al marketing strategy with tools and tips
from Jasper's in-house marketing team. [Link to blog]"

August 2:

¢ Post Type: Engagement

e Content: "What Al marketing tools have you found most helpful? Share your

experiences below!"
O Knowledge August 3:
The Al-Forward Marketer's Guide to Jasper 18



Building a paid media strategy

Here's a prompt you can use to ask Jasper to generate a paid media strategy:

j} Prompt

Act as a digital marketing strategist and come up with a comprehensive paid
media strategy and campaign brief for [Brand]. [dentify the key objectives of the
campaign and research my audience's needs and habits. Then, based on that
information, tell me where to run these ads, like Google Ads, Facebook Ads,
LinkedIn, and create a plan for each platform you suggest.

Jasper will create a strategy document that outlines target audience insights,
objectives and even research stats.

As soon as you have your strategy and calendar in place, you can start creating your
campaign.

Comprehensive Paid Media Strategy and Campaign Brief for
Jasper

Campaign Objectives

1. Increase Brand Awareness: Elevate Jasper's presence in the Al content creation
market.

2. Generate Leads: Attract and convert qualified leads who are likely to use Jasper's Al

tools.

3. Boost Engagement: Encourage interactions with Jasper's content to build a loyal
user base.

4. Drive Conversions: Promote sign-ups and purchases of Jasper's products and

services.

Audience Research

Primary Audience:

O The Al-Forward Marketer's Guide to Jasper 19



Using templates for creating content

For some channels, you might want to skip the
recommended practices and jump straight to creation.
Here's how you can do it with Jasper:

Navigate to the create panel by clicking the ‘Create
content’ button and selecting ‘New document. From the
left-side panel, click ‘Create, and navigate to ‘Social
media' to access multiple templates, including Instagram
captions, LinkedIn articles, Reddit posts, and more.

Once you select a template, you won't have to brainstorm
prompts or remember key details such as keywords.
Jasper will take care of all that for you.

Note: If you don't see a template for the content you want to create,
type in a custom command in the "What do you want to create?" bar.
For example, a LinkedIn carousel on current trends in generative Al.

Then, click ‘Create’ and answer Jasper's questions.

Depending on the template you've chosen, questions can include:

« Who is your target audience?
« Do you want to add any keywords?
« What is the goal of your post?

O The Al-Forward Marketer's Guide to Jasper

LinkedIn Post Ao

Professional content designed to share industry insights, company
news, and drive engagement on LinkedIn

) Key message ~

What is the key message of your post?

How Al can help marketers do their jobs more

efficiently and creatively

72/10000

:

" Target audience .

7y Callto action v

20



LinkedIn Carousel

ALinkedln carousel summarizing this piece

Create

Save

File Normal text

G Jasper Brand Voice Language: English (American)

‘ ) Key points v
‘ > Audience v
‘ > Callto Action v

> Custom information Fe

What information would you like to include?

I want each slide to be about 50 words total. Include
5 slides total.

69 /10000

B

I

How to Use Zapier: A Beginner's Guide

9]

@B

o Zaps: The automated workflows created in Zapier.

Examples of Popular Zaps for Common Tasks

¢ Automatically save new Gmail attachments to Google Drive.

¢ Post new WordPress articles to LinkedIn.

¢ Send Slack notifications for new Google Forms responses.

Troubleshooting Common Issues

Even the best automations can face hiccups. Here are some common issues and solutions:

e Issue: Zap isn't triggering.
Solution: Check the Trigger app's settings and ensure it has new data.
e Issue: Action step isn't working.

Solution: Ensure the correct fields are mapped and test the Action app connection.

You can also use the ‘Custom information' tab to add more details such as word

count, the number of slides, heading options, etc.

Then, click ‘Generate now' and Jasper will generate an output. In this case, the

complete carousel.

O The Al-Forward Marketer's Guide to Jasper
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Generative Al for PR and
communications

For PR and Communication pros, the time buffer between learning new
things and reporting on them is almost non-existent.

A policy change that impacts your industry? You must write a press
release stating your stance. A new government ruling that impacts
employees? You must communicate your next steps to them.

And on and on the engine goes.

This can leave you scheduling calendar appointments to catch your
breath. And no one wants that.

You can turn to Jasper for:

o D ©

Personalized press Communication Instant responses
releases, pitches, management and comprehensive
and marketing communications
messages plans

O The Al-Forward Marketer's Guide to Jasper
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Creating a PR strategy

Here's how you can use Jasper to create a comprehensive PR strategy that helps
you collaborate, iterate, and publish faster.

Click ‘Create content' to open up a new document. Navigate to Jasper Chat from
the left panel. Here, prompt Jasper Chat to create a strategic brief.

j} Prompt

Create a strategic approach and brief for a press release announcing our recent
partnership attached to three key stakeholders: the media, our existing customer
base, and our internal team. Explain what to approach for each different
audience and why.

Click the megaphone icon to add assets from your Knowledge Base, such as
internal briefing documents.

Once you have your output, click the double arrow in the bottom-right corner to
move Jasper's response into the main document.

Your strategy brief is ready, and you can edit it as needed.

Create How to Use Zapier: A Beginner's Guide

. File Normal text B I U =1=&B
LinkedIn Carousel . .
A LinkedIn carousel summarizing this piece o Zaps: The automated workflows created in Zapier.
Ji Brand Voi L. : English (Ameri
) dpaE e Examples of Popular Zaps for Common Tasks
{_} Key points v * Automatically save new Gmail attachments to Google Drive.
* Post new WordPress articles to LinkedIn.
. ¢ Add new Eventbrite attendees to a Mailchimp list.
< Audience v
¢ Send Slack notifications for new Google Forms responses.
<7 Callto Action v .
Troubleshooting Common Issues
S Custom information s Even the best automations can face hiccups. Here are some common issues and solutions:
What information would you like to include? e Issue: Zap isn't triggering.
| want each slide to be about 50 words total. Include Solution: Check the Trigger app's settings and ensure it has new data.
5 slides total. . R .
e Issue: Action step isn't working.
Solution: Ensure the correct fields are mapped and test the Action app connection.
69/10000
e Issue: Receiving errors in the Task log.
@ Solution: Review the error message, check app permissions, and reconnect the app if needed.
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Drafting PR assets

You can start creating assets with Jasper once you have finalized your

strategic brief.

Switch from Chat to Create, and type what you need into the "What do you
want to create?" bar in the upper-left corner.

ﬁ Prompt

Create a partner
acquisition press release,
customer newsletter, and
internal communication
to send to my team.

@ Create

2 Communication Trio
Create
Create a partner acquisition press release, customer newsletter, and
internal communication to send to my team
K
>
Remix
@ ®
Chat }
P " Key benefits v
Favorites
o N
50 {3 Announcement goals v
Custom
©
SEO
- Add more information +
3 Addanimage +

In the top-right corner, click the voice button to choose
a central tone that will underline your assets. You can
also create pieces separately so they each have their
own voice.

As Jasper learns more about the content assets, it will
ask you questions that explain what will be created. For
example, it may ask you about the benefits of a
partnership and key details. You can add information
from your strategy document so Jasper has a better
understanding of these details.

Press Release: Jasper's Partnership (@]

File b5} Normal text B 7 U = 1= @ - @ Jasper Brand Voice @ styleguide Tools v

@ Dear Team,

| am thrilled to announce our latest achievement - a partnership with Flash Diffusion that
propels Jasper to the forefront of Al image generation. This milestone is a testament to your
hard work and dedication.

Thanks to your efforts, we have developed a technology that not only outperforms major
players like MIT and Adobe but also revolutionizes the way images are generated and edited.
This partnership opens up new horizons for real-time applications and significant cost
savings.

Let's take a moment to celebrate this success and look forward to the exciting opportunities
ahead. This is just the beginning, and | am confident that together, we will continue to push
the boundaries of innovation and excellence.

Thank you for your unwavering commitment and exceptional contributions.

These tailored approaches ensure that each key stakeholder receives a message that
resonates with their specific interests and needs, driving engagement and reinforcing

Jasper's leadership in Al technology.
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Tip: use the Knowledge Base to add any documents that are critical to your
announcements or internal memos, such as stakeholder quotes.

Click ‘Generate now' and Jasper will create all three documents in the selected
brand voice.

@

£

Create

%

Remix

=

Chat

A

Favorites

[}
mm

Custom

@

SEO

G2 Jasper Brand Voice

Press release brief B @A

These tailored approaches ensure that each key
stakeholder receives a message that resonates with their
specific interests and needs, driving engagement and

reinforcing Jasper's leadership in Al technology.

I've crafted a strategic approach and brief for the
press release tailored to the media, existing
customers, and the internal team. Each section
focuses on the unique int~“~sts and needs of these
key stakeholders. Let me Y wifthere's anything else
Reply to Jasper

[ Knowledge =P Enhan

Partnership Press Release Strategy Press Release: Jasper's Partnership

o) Normal text B I VU &= iz & -

o [som (o]

& Jasper Brand Voice B styleguide Tools v

Strategic Approach and Brief for Press Release: Jasper's Partnership with Flash Diffusion
Media
Approach:

For the media, the focus is on showcasing the significant technological advancements and
industry impact brought about by the partnership. Highlighting Jasper's competitive edge,
the innovation of Flash Diffusion, and its superior performance compared to major players
like MIT and Adobe will capture media attention. Including quotes from key figures and
concrete data points will add credibility and depth to the announcement.

Reason:

The media thrives on newsworthy stories that demonstrate innovation and industry
leadership. By presenting detailed technological achievements and competitive data, the

press release will attract coverage from industry publications, tech blogs, and mainstream
media outlets, enhancing Jasper's visibility and reputation.

Content:

Repurposing existing content

As a PR pro, you'll often need to turn one piece of content into another—
quickly and accurately. For example, say you'd like to repurpose a press
release into a thought-leadership blog post that clarifies your CEO's stance on
an acquisition.

For repurposing your content beyond a platform or use case, use Jasper's in-
document prompting.

Click on the floating plus icon inside the left margin, and give Jasper a task.
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Streamlining content operations

Content operations can be tiring, repetitive and
beyond overwhelming when done inefficiently.
Only 31% of marketers believe that their
organization has the right tools and technology.
(We used Jasper to find this data point!)

Switching from task to task and tool to tool can
lead to burnout and exhaustion.

Which is why we built a content management
system inside of Jasper.

From within the app, you can track your project
status, assign due dates, and assign reviewers.
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Vs

Create

74

Remix

=

Chat

ve

Favorites

()
™
Custom

©

SEO

Best Al Tools for Social Media

File Normal text
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New campaign
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https://contentmarketinginstitute.com/articles/b2b-content-marketing-trends-research/

Don't lose
momentum

We've designed this guide to be a starting point for teams working in
different marketing departments. It can help you get set, unstuck, or to
the finish line. But it is by no means exhaustive.

If you'd like to continue learning about features and capabilities, here are
a few ways:

. Create an email strategy brief to create a single
v'J  source of truth for your emailing efforts

[:D Optimize and iterate on subject lines
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